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COMPANY
INTRODUCTION




Capital Headquarter
$56.88M USD Chairman Rex Wang

No. 261, Jen Hwa Road,
Employee Tali, Taichung 41279, Taiwan
1,000

Listed Date
1995/02/04




Major Products
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BUSINESS
ACHIEVEMENTS




Revenue

Unit : Million NTD

1,600
1,400
1,200
1,000
800
600
400
200
. 1,452 1,193 1,411

2024 Q3 2024 Q4 2025 Q1 2025 Q2 2025 Q3
REJON . m Revenue



Profitability

Unit : Million NTD
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FUTURE
PROSPECTS




CUent Sta

Intelligentieatures and
WILEIESSIECHTNBIOQY,
Ennancevauerana

CONVENIENCE B ProaUCts
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REJXON .

US

Power dool

Future Plan

1. Top USA retailers like
Lowe's and Home Depot
expand online sales and
enhance USer experience.

2. Rexon multiple options of
origin provide the optimal
product quality and cost




Currentstatus ST i Future Plan

1 Commercialipregucts are

WIth ClealstendSinrgym 1. The market trend is shifting
EXpansionanafequipment toward comprehensive health
tle)ejrelelerss, and sports science

2. FOMmMe preducts and

J)

2. Rexon multiple options of
origin provide the optimal
product guality and cost
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CUnent Status

Lleruinlifmarkettaemand;

PreVIdetheENolIoWING ROeWET:

SYSTEMIPLOUUCTS
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C.HY OO POWERGRORE

2 Saimplesianasnipmentiper

OIiAErRS nave macde to

2Wan, Us;

Japan; EUrepe; anaiinaia
REJXNON .

CUSTOMErRS ihom

New.Business

Prone

Future Plan

Collaborate with OEM
customers for
customization and
optimization

To complete
certification for
various countries or
products

Continue joint
marketing with
Strategic partners for
Key components



Thank You

REXON



